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Tarkett in figures

Sales in more than

2.5 € net sales 100 countries

11,000 1.3

employees million m?2
y sold per day

25

30 R&I Center & Labs

Production sites
3 Design Centers

2013 figures
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Tarkett, Global Leader in Innovative Flooring and Sports Surface Solution
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Tarkett, GIobaI Leader in Innovatlve FIoorlng and Sports Surface Solutlons
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Sustainability
in Action
@ Tarkett
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|-9,an people by 2050...

)

Requiring new thinking
for a Sustainable FutureJ
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Look forward
From the Past Linear Economy...

Transport Flooring Technical lifetime Transport
installation

Flooring
production

Raw materials Transport

End-of-life
Incineration Landfill

Dispose }

Installation

. o _ S v
Energy Waste Packaging Adhesive Product
emissions loss

Environmental
burdens

Detergent

Use

Take

@ Tarkett

THE ULTIMATE FLOORING EXPERIENCE




nook forward

... 10 a Circular Economy

Take } ffffffff Consume } ffffffff Enrich Make } -------- Use } -------- Return

BIOLOGICAL CYCLE TECHNICAL CYCLE
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nVe Believe in...

®
ELLEN MACARTHUR FOUNDATION
THE CIRCULAR ECONOMY

cradletocradle
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Sustainability by Closed-Loop Circular Design

1

in the design of the
products

The choice of good
. . materials

good materials A

. I-The recycling at end-
Design our prOdUCts of-use to eliminate

for reuse according waste and to design
to Cradle to Cradle new products with
principles and with good materials
a “minimized impact”

on the environment

resource

Sustainability & ¢ e
O Tarkett

At each step of
product’s life responsible
use of

resources in

our operations X

The well-being and health —_—
of the people during ffien%ly
product use and spaces
I_maintenance
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good materials
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cradletocradle
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"people
friendly
spaces

Optimal Indoor
Air Quality

*TVOC at 28 days
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Recycle
& ReUse
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Transform Good Intentions into:..

Meaningful Actions & Tangible Results
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Thank You
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